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Intuitional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis 
upon fulfilling commitments that our community members have undertaken collectively.  As an institution of the University System of Georgia, 
Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as approved by 
the Board of Regents of the University System of Georgia.  The university’s primary commitments include, among others, enhancement of 
teacher training programs grounded upon a liberal arts foundation, as reflective of over 110 years of experience and tradition. 
Program Purpose:  The WFVS TV 10 facility is designed to be a prototype of commercial television stations and serves as a vehicle for students, 
campus-wide, to serve as volunteers, who in turn receive hands-on practical experience in “real world” applications of television broadcasting.  
The station complements classroom discussions about theory and practice with hands-on opportunities. In addition to assisting students toward 
the end of becoming adroit majors, our broadcast facilities seek to foster a positive relationship between the university and the community.  
Community oriented programming is an important part of our program line-up. 

Intended  Outcome Assessment Criteria Assessment Results Use of Results 
1.  Improve students’ 

professional 
development. 

 
 
 
 
 
 
 
 

1a). Integrate hands-on lab work 
into the television broadcasting 
sequence curriculum.  At least 
50% of students surveyed will 
demonstrate competency on how 
to operate television equipment.  
 
 
1b). Provide opportunities for 
students to have Exposure to “real 
world” experiences.  20% of 
students will visit two commercial 
television facilities with the 
television station manager and 
Mass Communications professors 
during the academic year.  
 
 
 
 

1a). 55% students demonstrated 
competency on how to operate 
television equipment.  
 
 
 
 
 
1b). 25% of students visited 
two commercial television 
facilities with the television 
station manager and Mass 
Communications professors 
during the academic year.  
 
 
 
 
 
 

1a). To maintain effectiveness, the unit 
continued to show how students learned  
to camera operate television equipment 
including camera operations and Final 
Cut editors.    
 
 
 
1b). To maintain effectiveness, the unit 
continued to use commercial television 
stations in New Orleans, Louisiana and 
Atlanta, Georgia 
 
 
 
 
 
 
 
 



1c). 50% more training will be 
available for students. This will 
ensure that students are trained on 
the latest technology to learn the 
critical skills of the trade. As a 
result of this training at least 5 
students will be more competitive 
for the job promote and internships 
 
 

1c.) 50% more training was 
made available for students. 
More students demonstrated 
competency on operating 
television equipment including 
camera operation and Final Cut 
editors. As a result of this 
training at least 5 students were 
competitive for the job promote 
and internships. 
 

1c). To maintain effectiveness, the unit 
continued to offer additional trainings for 
students. As a result of this transition no 
new equipment was purchased during this 
academic year.  At least 6 students, 
however, were trained on existing 
equipment.   

2.  Improve image of 
Fort Valley State  
University. 

 
 
 
 

1a) 25 % increase in Production 
and broadcasting of programs 
highlighting Fort Valley State 
University. 

2a). 25% increased television 
production of broadcasts 
highlighting Fort Valley State 
University. 

2a. To maintain effectiveness, the Mass 
Communications Department continued 
increased television production of 
broadcasts highlighting Fort Valley State 
University. 

3. Improve awareness 
of television station,   
  

 
 
 
 
 
 
 

3a) Produce at least 3 community 
oriented programs, Distribute 
promotional material about station 
to community and invite 
community guest to appear on 
station.  A 10% increase in 
community oriented programs will 
be produced and broadcast on 
campus television station during 
the academic year. 

 

3a). Produced 3 community 
oriented programs, a 10% 
increase in community oriented 
programs were produced and 
broadcasted on campus 
television station during the 
academic year.  

3a. To maintain effectiveness, the Mass 
Communications Department continued 
producing community oriented programs 
were produced and broadcasted on 
campus television station. 

 


