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Intended Outcome 

 
Assessment Criteria  

 
Assessment Results 

 
Use of Results  

1a. 1a.  Enhance relations between the 
University and the surrounding 
community. 

1a. Hold at least two community open-house and discussions 
by the end of the academic year. 

1a. Hosted two open houses which were attended by 16 members 
of the Community.  Pre-and post survey results taken as a part of 
these meeting revealed that only 20% of respondents agreed or 
strongly agreed that meetings helped improve relations between 
the community and university. However, on the post-event 
surveys 80% of respondents agreed or strongly agreed that 
meeting with officials from the Rural Business Outreach Center 
improved relations between the community and the University.  
Hence the workshops made a difference in improving relations 
between the University and the Community.  

1a. To increase attendance the Rural Business Outreach Center has launch a 
campaign to announce all future meetings on WFVS-FM.  To improve 
survey performance the unit has launched a campaign to inform 
community leaders of the purpose for the meetings.  Copies of updates 
have been left in local churches and at the Chamber of Commerce.                  

2. Increase the number of programs 
offered to residents of the surrounding 
community. 

2a. Increase the number of program offered to residents 
of the surrounding community by 5% over 2007-2008. 

2a. At the close of the 2008-2009 academic year the RBOs 
offered approximately 67 programs and events.  This number 
was three more or 4.6% greater than 2007-2008.  One of the 
reasons for this small gain was an ability to find facilitators for 
many workshops.  

2a. To improve performance a log has been developed of available 
facilitators.  This allows the program to easily match programming with 
available leaders. 

     3.  Increase the use of campus facilities 
by residents of the surrounding 
community. 

3a. Hold at least two event usage recruitment workshops to 
increase facilities rentals. 

 
 
3b. Develop and distribute promotional brochures to 

enhance rental and use of facilities.  

3a. Held three event recruitment fairs attended by approximately 
75 business leaders.  As a result of meetings  facilities rental 
increased by 15% over 2007-2008. 
 

3b. Promotional brochures developed and submitted to the 
Chamber of Commerce and to local churches, and business.  
Evaluation results of items number 3a and3b administered as part 
of community open houses revealed that 90% the persons who 
attended the open-houses felt that the Facilities Use Recruitment 
meetings increased the use of campus facilities by local business 
and residents.  5% felt that promotional brochures enhanced 
rental and use of facilities.  In addition, the results of a telephone 
poll indicated that only 44% of respondents felt the Facilities Use 
Recruitment Programs and brochures increase the use of campus 
facilities by residents of the surrounding community. 
 

3a. The success of these meetings has led the Rural Business Office to 
develop and complete plans for offering four meetings and a summer 
drive-in. 
 
3b. To increase the effectiveness of brochures, brochures have been 
placed on the local access TV and on WFVS-FM. 

Institutional Mission Statement (Excerpt):  Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling commitments that our community members 
have undertaken collectively.  As an institution of the University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as approved by the Board of Regents of the 
University System of Georgia.  The university’s primary commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts foundation, as reflective of over 110 years of experience and tradition. . . 

Program Mission: The mission of the Rural Business Outreach Center is to educate, empower and assist the community through outreach. 



4. Enhance skill development and 
technical assistance. 

4a. Offer at least one computer skills enhancement 
workshops each semester. 

4a. Offer two computer skills workshops. Attendance for the 
workshops was seven. 

4a. Although only seven people attended the basic skills training.  100% 
indicated on post-event evaluations that the evaluations had enhanced 
their understanding and technical expertise.  To increase the number of 
attendees promotional brochures have been mailed to the EEOC, Chamber 
of Commerce and placed on WFVS-FM. 

5. Offered business development 
business enhancement training to 
the surrounding communities. 

5b. Hold at least four Farm Management or Farm 
Maintenance in Tough economic Time’s workshops. 

5a. Held two Farm Management Workshops and one Farm 
Maintenance seminar.  Also scheduled two additional 
Farm Management Workshops which were canceled as 
no one attended.  However for the other workshops 
attendance was sparce as only four people attended the 
Farm Maintenance workshops and a total of seven 
attended the Farm Management seminars. 

5a.Although the RBO attempted to hold five meeting low attendance 
allowed only three meetings to be held.  In response the office has 
developed brochures of upcoming events and posted them on the college 
calendar.  Copies of the brochure also have been posted at the local Farm 
Bureau and on the community access channel. 

 

 


