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Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling commitments that our community members have undertaken 
collectively.  As an institution of the University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as approved by the Board of Regents 
of the University System of Georgia.  The University’s primary commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts foundation, as reflective of over 110 years of experience 
and tradition. . . 
Program Mission: The mission of the marketing major is to provide an educational culture that helps students to excel at developing, implementing and controlling strategies and tactics. These fall into the areas of markets, 
products and services, distribution, promotion and pricing. The program also prepares to achieve their goals and meet the needs and wants of employers, customers, and the global society. 
Program Objective 
 

Assessment Criteria Assessment Results Use of Results 

1. Increase enrollment. 1a. Enroll at least one hundred and four (104) 
students. 

1. In the fall of 2008, the department enrolled one 
hundred and thirteen (113) students. 

1a. To maintain increases, the Marketing program has 
developed a new brochures and it has prepared a new 
enrollment management plan which has been 
integrated into the University’s enrollment plan. 

2. Improve student retention. 
 
 
 

2.  Retain at least seventy-nine (79) students. 
 
 

2a. In the fall of 2008, eighty seven (87) students 
returned. 
 

2a. To maintain current retention rates the 
department has elected a Retention Coordinator. 

 
3.  Increase student graduation rates. 
 
 
 
 
 
 
 
 

3a. Graduate five students in four years or less. 
 
3b. Reduce the number of five year graduates from six 
to four  

3a. During 2008-2009 six students graduated in four 
years or less 
 
3b. Only one student Graduated is five years 

3a. To maintain graduation increases the program has 
formed an internship with the Career Place Center. All 
students who are required to complete 100 hours of 
internships. 
 
3b. Although there are ten students who have been 
enrolled in the program five or more years, and seven 
more who have been here for four years, we are not 
any closer to reducing the number of five year 
graduates as many students continue to stop-out as 
they do not have adequate funding to complete their 
program.  The department met with the Office of 
Advancement and submitted funding proposals to 
increase scholarship resources. 

 


