
Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling commitments that our community members have 
undertaken collectively.  As an institution of the University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as 
approved by the Board of Regents of the University System of Georgia.  The university’s primary commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts 
foundation, as reflective of over 110 years of experience and tradition. . . 

Program Mission: The mission of the marketing major is to provide an educational culture that helps students to excel at developing, implementing and controlling strategies and tactics. These fall into the areas 
of markets, products and services, distribution, promotion and pricing. The program also prepares students to achieve their goals and meet the needs and wants of employers, customers, and the global society. 
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Student Learning Outcomes Assessment Criteria Assessment Results Use of Results 

1a. Students will demonstrate and understanding of 
the psychological determinants which influence 
consumer’s decision-making. 

1a. 80% of students will get at least nine out of the 
twelve courses embedded questions selected to the 
consumer decision-making process. 
 
1b. At least 70 of students will indicate on the 
Graduating Senior survey that they have acquired 
the skills necessary to understand and the 
psychological determinants which influence 
consumer’s decision-making. 

1a. 79.4% of students achieved requisite scores 
on this assessment. 
 
 
1b. 80% of students indicated that they have the 
necessary skills to understand the psychological 
and sociological determinants which influence 
consumers decision-making. 

1a. To improve performance the department has 
revised course content in MKGT 4113 to include 
Targeted modules on consumers behavior  
 
1b. To increase student performance the program 
has revised several introductory courses to include 
core modules that focus on the psychological and 
sociological determinants that impact the consumer 
decision-making process. 

2a. Students will demonstrate the ability to create a 
marketing plan. 
 
 
 
 
 
 
 
 
 
 
 
 
 

2a. 80% of students will achieve an acceptable 
score of 70% or higher on the development of a 
Marketing plan in the senior Marketing 
Management class. 
 
 
 
 
 
 
 
 
 
2b. At least 90% of will Agree /strongly agree on 
the senior exit survey that they have the ability to 
create a Marketing plan. 

2a. Seventeen students participated in the 
assessment and created marketing plans for 
products of their choice.   The results indicate 
that only 29.4% of students produced acceptable 
marketing plans that met established criteria.  
 
 
 
 
 
 
 
 
2b. 86% of students indicated that they have the 
ability to create to marketing plan. 
 

2a. In response to low student performance the 
department implemented curricular changes in the 
Marketing Management course, these changes 
included, allocating more time to the discussions of 
the marketing plan and emphasizing the 
importance of students’ turning-in their work for 
review at every phase of the project so that 
problems can be identified early and addressed in 
time to have an impact on the final project.  In 
addition, the department has cooperated with the 
Academic Success Center in launching a new 
student tutorial program.   
 
2 b. see 2a. 
 
 

3a. Students will demonstrate their ability to use 
business technology. 

3a. 80% of the students completing the senior 
assessment will attain a rating of 70 or better in the 
use of Microsoft Word, Excel, and SPSS. 

3a. 76% (17 out of 22) students received 
acceptable scores on this assessment. 

3a. To improve performance the department has 
launched an SPSS tutorial program. 

 
 
 


