
Programmatic Assessment Sheet:  Library (Community Service)                                                                                                                                                                                              2008-2009                    
Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling commitments that our community members have undertaken 
collectively.  As an institution of the University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as approved by the Board of Regents 
of the University System of Georgia.  The university’s primary commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts foundation, as reflective of over 110 years of experience 
and tradition. . . 
 
Program Mission:  The Hunt Memorial Library, as a key academic support unit, seeks as it purpose to enhance access and maintain a quality print and non-print collection that supports the university’s mission of teaching and 
learning that stimulates learning from a global perspective. Hunt library, through its qualified staff and in collaboration with the university community, meets the needs of its community of users and empowers its users to explore 
their research goals and flourish as lifelong learners. 
 
Intended Outcome 
 

Assessment Methods Used Assessment Results Use of Results 

1. Improve the quality of customer service 
provided to community borrowers. 

1a. Establish the position of community borrower 
coordinator. 
 

1a. Hired three new Librarians; the new serials 
librarian has been given the responsibility of 
Community Borrow Coordinator.  Perhaps due to this 
effort the results of the Library Use Survey indicated 
that 88% of community users (16 out of 18) felt that 
establishing the position improved the quality of 
assistance service provided to community borrowing.   
 

1a. Although the Community Coordinator is in place 
the hiring was relatively late.  In order to increase 
efficiency the community coordinator has launched a 
training program for all library staffers.  

2. Market Hunt Memorial library as a 
powerful resource for the community for 
research and general library use. 

 
 
 
 
 

2a. Create marketing and branding items through 
print and digitals formats that showcases Hunt Library 
and its resources. 
 

2a. Brochures and flyers were produced; webpage was 
redesigned; flash drives, CD covers are some the items 
presented that publicized Hunt library and its 
resources. 
 

2a. To continue this progress the Library has placed 
questions about each of these tools on the “Library 
Use Survey” in order to track their effectiveness.  

3. Enhance relations between the University 
and the surrounding community. 

 
 
 
 

3a. Hold at least two open house events for 
community users. 

3a. Held two open-houses, one in the fall semester, 
and one in the Spring.  Although the open houses 
were announced only seven people attended the first 
two events.  Eleven attended the third session.   Yet 
despite limited attendance the results of Community 
Use Surveys revealed that 100% of community patrons 
felt that this effort enhanced relations between the 
University and the Community. 

3a. To increase attendance at open houses the library 
has met with staff at the public library and at Peach 
County High School.  As a result of these meetings 
invitations have been sent to patrons of the public 
library and to employees of the public school system. 

 


