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Institutional Mission Statement (Except): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling 
commitments that our community members have undertaken collectively. As an institution of the University System of Georgia, Fort Valley State University 
naturally embraces the principles articulated by the core Mission Statement for the State University as approved by the Board of Regents of the University 
System of Georgia. The University’s primary commitments include, among others, enhancement of teacher training programs grounded up on a liberal arts 
foundation, as reflective over 110 years of experience and tradition. 

Division Mission Statement: The Hunt Memorial Library, as a key academic support unit, seeks as its purpose to enhance access and maintain a quality print 
and non print collection that supports the university’s mission of teaching, leading and learning that stimulates learning from a global perspective. Hunt 
Library, through its qualified staff and in collaboration with the university community meets the need of its community and empowers the users to explore 
their research goals and flourish as lifelong learners. 

Intended Outcomes Assessment Needs Assessment Results Use of Results 

1. Improve the quality of customer 
service provided to community 
borrowers by establishing Hunt 
Library as the digital portal choice for 
the community. 

1a. Survey visitors to the website and 
sign in sheets of participants. 80% of 
community borrowers will % that 
technology in Hunt Library is 
adequate or sufficient.   

1a. The Hunt Library Technology 
Survey conducted in October 2010 
indicated that out of 76 
participants with a response 
percent of 84% that technology in 
Hunt Library is adequate or 
sufficient.   

1a. Survey result was used to revisit 
and make necessary adjustments in 
the assessment for continuous 
successful outcomes.  

2. Market Hunt Memorial Library as a 
Powerful resource for the community. 

2a. Create marketing and branding 
items through print and digital 
formats. 100% marketing and 
branding items will be rated at least 
at the approved rank. 

2a. Hunt Library market it services 
and programs through its Libguides 
that serves as the library webpage, 
digital media, facebook and 
twitter. More than 95 % of the data 
collected from visitors indicate that 
they are more that they approve 

2a. Survey results were used to revisit 
and make necessary adjustments in 
the assessment for continuous 
successful outcomes. 



the types of services and program 
in Hunt Library. 

  

3. Enhance relations between the 
University and the surrounding 
community. 

3a. Open House, Lunch and Learn, 
and Read IN will be accessed.  85% of 
attendees  will agree or strongly 
agree that these programs were a 
success. 

3a. Hunt library Fall 2010 and 
spring 2011 Lunch and Learn were 
85% successful.  Participants felt 
the program was worthwhile,  the 
Read In held Spring 2011 was 95 % 
successful, the  Spring 2011 Open 
House was 100% successful. 
Participants and visitors were very 
please with Hunt Library  

3a. Survey results were used to revisit 
and make necessary adjustments in 
the assessment for continuous 
successful outcomes. 

 


