
Academic Assessment Sheet:  Commercial Design                              Degree level: Baccalaureate      2008-2009   
Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling commitments that our community members have undertaken 
collectively.  As an institution of the University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as approved by the Board of Regents 
of the University System of Georgia.  The University’s primary commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts foundation, as reflective of over 110 years of experience 
and tradition. . . 
Program Mission:  The mission of the Commercial Design program is to prepare students to be creative and competitive fine and graphic arts professionals in such areas as web design, printed media, illustration, computer 
graphics, package design, printmaking, art direction and art entrepreneurship.  
Program Objective 
 

Assessment Criteria Assessment Results Use of Results 

1. Increase enrollment. 1a. Enroll at least forty 940) students. 1. In the fall of 2008, the program enrolled thirty-
eight (38) students. 

1a. To increase enrollment, faculty held two 
presentations for incoming freshmen.  The program 
also redesigned the program brochure. 

2. Improve student retention. 
 
 
 

2.  Retain at least thirty (30) students. 2a. In the fall of 2008, thirty (30) students. 2a. To maintain performance, the program is 
continuing the annual student retention program that 
was established in 2007-2008. 

3.  Increase student graduation rates. 
 
 
 
 
 
 
 
 

3a. Graduate at least three students in four-years or 
less. 
 
3b. Of the students, who fail to graduate in four-years, 
graduate at least 80% in five-years or less. 

3a. During 2008-2009, one student graduated in four 
years or less. 
 
3b. One student (25%) of the students eligible to 
graduate in five-years. 

3a. While we attempted to improve student 
graduation, the fact that many students view 
Commercial Design as a so called “safe major” has 
plagued this effort.  As a result, we have conducted 
two workshops for incoming students to provide them 
clear details about the program and what it takes to 
graduate. 

 


