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Student Learning Outcomes Assessment Criteria Assessment Results Use of Results 

1. Upon successful completion of the program in 
Commercial Design students will: 

1. Demonstrate the ability to produce 
creative design solutions for publications.  

1a. 80% of students completing the Commercial 
Design Program will attain a final score of 75 or 
better on the Senior Exit Examination. 

1a. Nine of ten students scored above 75 with 
seven of ten candidates scoring above 80.   
 
 

1a. To improve the performance of the students who 
received scores below the targeted performance level 
the department offered remedial instruction in this 
area. Students were also permitted to be reevaluated 
on this part of the examination.   
 

2. Demonstrate an ability to think logically and 
critically by producing professional projects in 
exhibition galleries, design system, corporate 
settings, and other creative environments. 

2a. 80% of students completing Commercial 
Design will complete an Internship.  All 
students completing the internship, with a 
gallery, museum, or in a corporate setting, will 
attain an acceptable rating of “P” from 
participating agencies based on the student’s 
ability to produce professional projects.  (Rubric 
ratings are “U”-unacceptable and “P”-passing). 
 
2b. 75% of the students completing the 
Commercial Design Program will attain a score of 
85 or better on the Senior Show Exhibition.  
*Professional artists and designers will assist with 
the evaluation of all student exhibitions.) 

2a. Seven of ten students scored “P” in this 
category. 
 
 
 
 
 
 
 
2b. 100% of students completing the Program 
had a score of 85 or better. 

2a. Students were allowed to take the Independent 
Study, ARTH 4999 course to focus on areas of 
weakness. External shows and art competitions were 
provided to demonstrate the improvements and 
increase scores. 
 
 
 
 
2b.   Although all students reached the required 
threshold, the program nonetheless made several 
program enhancements. These include raising the 
performance criteria to 90 next year.  The department 
also added a component to ensure that all students 
verbally articulate the designs they have presented. 
 

3. Students will demonstrate the ability to use 
business information technology (Such as 
Microsoft Word and Excel). 

3a. 80% of the Commercial Design students 
completing the Internship Program will attain a 
score of 80 from participating agencies based on 
the students’ ability to design and exhibit for a 
professional setting.  On the rubric 80 represents 
a good rating, 90 excellent, 70 and below failing.  

3a. Seventy-five (75%) of students were able to 
use both Microsoft Word and Excel.  Ten percent 
of students were proficient in only one of the 
tools. 

3a. To improve student performance curriculum 
revisions have been implemented in BUSA 1150 (Intro 
to Business).  Technology and the use of Word and 
Excel have been added as a separate component of 
class instruction. 

Program Mission: :  The mission of the Commercial Design program is to prepare students to be creative and competitive fine and graphic arts professionals in such areas as web design, printed media, 
illustration, computer graphics, package design, printmaking, art direction and art entrepreneurship. 

Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon fulfilling commitments that our community members have 
undertaken collectively.  As an institution of the University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as 
approved by the Board of Regents of the University System of Georgia.  The university’s primary commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts 
foundation, as reflective of over 110 years of experience and tradition. . . 


