
Academic Assessment Sheet: Television Station         2011-2012     

Intuitional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education with emphasis upon 

fulfilling commitments that our community members have undertaken collectively.  As an institution of the University System of Georgia, Fort Valley 

State University naturally embraces the principles articulated by the Core Mission Statement for State Universities as approved by the Board of 

Regents of the University System of Georgia.  The university’s primary commitments include, among others, enhancement of teacher training 

programs grounded upon a liberal arts foundation, as reflective of over 110 years of experience and tradition. . 

Program Purpose:  The WFVS TV 10 facility is designed to be a prototype of commercial television stations and serves as a vehicle for students, 

campus-wide, to serve as volunteers, who in turn receive hands-on practical experience in “real world” applications of television broadcasting.  The 

station complements classroom discussions about theory and practice with hands-on opportunities.  In addition to assisting students toward the end of 

becoming adroit majors, our broadcast facilities seek to foster a positive relationship between the university and the community.  Community oriented 

programming is an important part of our program line-up. 

 

Student Learning Outcome Assessment Criteria Assessment Results Use of Results 
 

1.  Improve students’ 

professional development. 

 

 

1a). Integrate hands-on lab work into the 

television broadcasting sequence 

curriculum.  At least 5 students will 

demonstrate competency on how to 

operate television equipment.  

 

 

Five students received hands on 

training on how to operate 

television equipment. 

 

 

 

To maintain effectiveness WFSV continued 

to provide opportunities for students to 

attended television production workshops 

conducted by station manager and multi-

media professionals. Eight television shows 

were produced as a result of these sessions.   

2. Increase student hands on 

educational learning. 

2a. Provide opportunities for students to 

have exposure to “real world” experiences.  

10 to 15 students will visit two 

commercial television facilities with the 

television station manager and Mass 

Communications professors during the 

academic year.  

 

2a. Six students visited two 

commercial radio and television 

facilities with the television 

station manager and Mass 

Communications professors 

during the academic year.  

 

2a. To increase effectiveness WFVS 

continued to give students opportunities to 

visit commercial radio and television 

stations. The group visited WFLA NBC 

Channel 8  and Clear Channel radio station 

95.7 THE BEAT and a station in Tampa Fl.  

The students had the opportunity to sit in on 

a live television taping at Channel 8 and had 

a one on one with the music director and on 

air personalities at 93.7. 

3.  Improve image of Fort 

Valley State  

University. 

 

3a. Produce and televise programs about 

the university to air on WFVS Channel 10. 

Produce and broadcast at least 5 television 

shows to air on television station. 

3a. Eight television programs 

were produced and broadcasted 

on the campus television station 

WFVS CH. 10. 

 

 

3a. To maintain effectiveness the Mass 

Communications program continued to 

produce and broadcast television programs. 

 


