
Academic Assessment Sheet:  Marketing and Communications                             2010-2011 

Institutional Mission Statement (Excerpt): The mission of The Fort Valley State University is to advance the cause of education 
with emphasis upon fulfilling commitments that our community members have undertaken collectively.  As an institution of the 
University System of Georgia, Fort Valley State University naturally embraces the principles articulated by the Core Mission 
Statement for State Universities as approved by the Board of Regents of the University System of Georgia.  The university’s primary 
commitments include, among others, enhancement of teacher training programs grounded upon a liberal arts foundation, as 
reflective of over 110 years of experience and tradition.    

Program Mission Statement:  Enhance the university’s website and boost traffic through the increased use of video and make the 
website the one-stop information shop for FVSU’s internal audience; also purchase advertising to reach prospective students based 
on a marketing research study. 

Intended Outcome Assessment Criteria Assessment Results Use of Results 

1a.Infuse FVSU’s website 
with video because 
statistics show that video 
increases online traffic. 

 

1a. Count the video clips 
included with stories on the 
FVSU Review. The number 
of video clips will increase 
33% from the previous year 
as is evidenced by the 
Marketing Communications 
Annual Report presented at 
the Faculty Staff Institute. 

1a. The number of video clips 
increased 66% from the 
previous year the website had 
103 videos which attracted 
12,975 views.   
 
 

1a. To maintain the increase, the 
marketing department is adding more 
videos to the Review. 
 
 
 
 
 

2a.The marketing 
department will make the 
FVSU website the most 
optimal place for the 
internal campus audience 
to receive bulletins and 
announcements. 

2a. At least 75% of the 
campus audience surveyed 
view bulletins and 
announcements online.   
Compare and track the 
number of online visitors who 
click to read bulletins and 
announcements on the 
FVSU website.   

2a.  87% of students surveyed 
stated college websites were 
the most effective forms of 
media used in the search for 
college information.  
 
 16.31% of the total FVSU 
campus audience viewed the 
bulletins and announcements. 

2a. To maintain effectiveness, the 
marketing department will continue 
boost the quality of content of bulletins 
and announcements in the FVSU 
Review. 

3a.Increase FVSU’s 
presence in current 
feeder markets by 
communicating the FVSU 
story. 

3a. The marketing 
department will survey 10 % 
of FVSU students to 
determine the most effective 
modes for communicating 
with prospective students. 

3a. 12% of FVSU students 
were surveyed and found that 
the FVSU website is the most 
effective method to reach and 
communicate with students.   

3a. To maintain effectiveness the unit 
continued updating the FVSU website 
with information for prospective 
students. 

 


